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21 Platformization and Digitalization of Journalists’ Work in Brazil
Roseli Figaro and Cláudia Nonato

Introduction
The aim of this chapter is to discuss changes in the world of work for journalists; a world of work that is undergoing processes of digitalization and platformization. The argument that structures this chapter is that these dynamics have introduced technical, economic, and political demands that have changed the way people work in this sector, the way work is organized, the structure of communication in companies, and the values of the profession.

The concept of “world of work” broadens the notion of “place,” “company,” or “organization” to contextualize work as an activity that mobilizes different individuals, institutions, and sociability that go beyond the company structure. Work involves “a world” of interactions that are always related to the micro level of the individual’s professional and technical experiences and to the macro level of more general social, technical, economic, and political contingencies. “The world of work has its own way of functioning, a communication circuit in which the knowledge of real work circulates and disputes the status of norm and prescription” (Figaro, 2014a, p. 61). These conditions permeate and contextualize work, constituting a specific “world” that expands to other environments of sociability.

The world of journalists’ work has been transformed by digital technologies and the forms of production and circulation of information determined by the affordances of platform companies. The “productive routines” enshrined in journalistic practices have acquired other forms, demanding different technical skills from professionals and imposing complete reorganization on traditional journalistic companies.

To achieve the objective of this chapter, we structure our argument into four parts and final considerations. The first part provides a synthetic formulation of what we understand by platformization and digitalization in the context of their appropriations in the transformation of the world of work. The second part provides a brief overview of studies on the work of journalists. The intention is to demonstrate the relevance that the topic of journalists’ work has assumed in different parts of the world without the intention of exhausting the subject. In the third part, we discuss the centrality of work and the theoretical-methodological relevance of the communication and work approach to the study of platformization. In the fourth part, we present an overview of the research carried out by the Communication and Work Research Center (CPCT), discuss the results it has generated, and make connections with the effects of platformization. In the final considerations, we reaffirm our commitment to studying changes in the world of work for journalists and indicate some challenges that research can help overcome.

Toward a Conceptual Synthesis of Platformization and Digitalization
Platformization is studied and defined by different authors. For Srnicek (2018), it is a business model and company structure. For Poell, Nieborg, and van Dijck, platformization is seen “as the penetration of platform infrastructures, economic processes and government structures into different economic sectors and spheres of life” (2020, p. 5). For Helmond, platformization can be understood “as the dominant model of web infrastructure and economy, as well as the consequences of this, in the historical context of this process” (2019, p. 49).

For this chapter, we synthesize these definitions and adopt the following formulation: the platform is an infrastructure that is organized into a business model and introduces a new labor restructuring. We call this restructuring platformization, the operation of which is based on user data, disorganization of the professions, and flexibility and fragmentation of work activity. Platform companies are establishing a new legal configuration (breaking the sovereignty of states) by imposing acceptance of terms of use for accessing services and storing data privately, outside the national territories of each country. In fact, they are operating the extraction of data for the purposes of sale, in any market, as well as using it for algorithmic reconfiguration, that is, technological updating and renewal of the business itself.

Platformization, with the characteristics defined here, can only exist in the context of digital technology. Digitization is a technological process of transmuting signals, the form of which is fixed (0 1) – that is, it does not vary in quality over transmission time, achieving greater stability and allowing everything to become digital. In this sense, digitization, as the transformation of any element into fixed signal sets called data, makes it easy to reconfigure digitized signals of different materialities (texts, objects, images, sounds, bodies, people, and feelings), allowing for recombination, shaping, and remodeling.

As Helmond (2019, p. 49) states, “platformization implies the extension of social media platforms to the rest of the web,” meaning that the logic of communication, arts, and games as areas of experimentation is relevant to the consolidation of platform companies. Communication processes in the world of work are sources for the dissemination of this digitalized and platformized model to all economic sectors and society. The business model of these platform companies involves the way data are circulated and monetized, with consequences for the quality of information and the shape of social relations.

Having defined the parameters from which we understand platformization and digitalization – that they are elements that determine a type of reorganization of the activity of workers and, in our case here, of journalists – it is important to return, even partially, to an overview of studies on the work of journalism.

Highlights of Studies on the Work of Journalists in the Context of Platformization
There is a vast bibliography on recent changes in journalists’ work through platformization. Some studies explore changes in the practice of content creation through digital tools. For example, Belair-Gagnon and Holton (2018) discuss how web analytics companies interfere with work processes in newsrooms. A few companies are entering and monopolizing the way news metrics are controlled in the relationship with audiences, affecting journalistic agendas. Bonneau et al. (2021) study how social networks have become technical tools and a new workspace. Deuze and Witschge (2018) challenge the stability of the characteristics that identify journalism to propose another approach based on conceptualizations of journalism in a post-industrial era. For the authors, the identity of the professional has transformed into what they call “the role of the media professional as an enterprising individual beyond the limited conceptualization of entrepreneurship as a strictly economic endeavor.” (2018, p. 167).

Laurence Dierickx (2021, p. 02) uses software studies to understand the relationship between established journalistic practices and current uses of digital material and their implications for the relationship between the journalist’s work and the “news automation through a process-oriented approach.” Other works – such as Gabszewicz and Sonnac (2010) on the media industry and computerization and Sadia Jamil (2021) on the limitations and opportunities of artificial intelligence (AI) uses in newsrooms with a specific case study of journalism in Pakistan – deal with transformations in work and the implications for information and communications technologies (ICTs). Jonathan Stray (2019) discusses the limitations of AI for investigative reporting using. Journalistic investigative techniques, he argues, require the sensitivity of human work, which algorithms that select and organize data cannot yet provide.

Other studies emphasize platformization’s effect on the stability of employment. Frisque (2014) discusses the growing precariousness of journalists’ work in France; Le Cam et al. (2020) present and discuss research into the employment and working conditions of journalists in Belgium; and Henrik Örnebring (2018) revisits interviews conducted with European journalists in 2008, 2010, and 2017 to show how the precariousness of working conditions affects forms of identity and professionalism. The article by Lima-Santos et al. (2022) highlights four characteristics that mark contemporary journalism: (i) the adoption of new norms, routines, and practices characterized by technological and behavioral ruptures, (ii) the continuous search for sustainable business models, (iii) the adoption of data stories and collaboration in news production, as well as audience participation, (iv) the strong dependence and influence of philanthropic platforms and foundations in the region. It can be seen that the logics of platform companies affect everything from production routines to forms of financing.

These authors, using different theoretical and methodological approaches, give an overview of studies into changes in the world of work of journalists in Europe and in regions such as Latin America and Pakistan. This chapter looks at these changes based on research conducted in Brazil. There is a strong tradition in Brazil of journalism studies, but it is only more recently that we have found work on the conditions of production and the implications for the lives of workers and the profession. We place ourselves among these authors. The research we conduct at the CPCT at the University of São Paulo has a particular approach. It studies the world of journalists from the interrelationship between communication and work.

There is other relevant research that starts from the sociology of professions and studies the identities of journalists and their working conditions. For instance, Fábio Pereira (2021) does a longitudinal study of 40 years of the profession, showing the changes in the profession in the context of digital transformations. There are contributions produced by researchers linked to the Network of Studies on Work and Identity of Journalists (Retij), linked to the Brazilian Association of Journalism Researchers (SBPJor), whose research shows the relationships between the platformization and digitalization of journalist work and precariousness, ethical dilemmas, gender relations, and the emergence of alternative media. The process of platforming work in journalism is the context of two series of studies on the Brazilian Journalist Profile – 2012 and 2021 – coordinated by Samuel Lima and Jacques Mick. The change in the organization of journalism companies in the two decades of the 21st century shows how salary issues, long working hours, multitasking, and flexible work contracts are strong characteristics of the precariousness of the work of these professionals (2013; 2022). This research also demonstrates that the introduction of digital technologies has altered journalistic production processes, making professionals’ employment situations even more precarious. Health conditions at work are another factor of concern, as shown by research by Heloani (2006) and Reimberg (2015): stress, depression, family, and social breakdown are some of the symptoms of this accelerated period of transformations at work. Lima (2015) discusses the layoffs of journalists in media companies and the phenomenon of their migration to blog production and collective work arrangements. Thales Lelo (2019) finds problems in relation to the gender approach and ethical suffering among professionals. In her research, Janara Nicoletti (2019) seeks to link the precarious working conditions of journalists with a drop in the quality of the journalistic product. She proposes a prototype of metrics to establish these relationships. Nicoletti and Figaro (2024) study the platformization of journalism as a process of productive restructuring that deepens the precariousness characteristic of the professional environment. Camargo (2024) makes an in-depth study of how independent and alternative journalism in Brazil has become dependent on funding from foreign philanthropic foundations and the big tech giants Google and Meta, an aspect that affects the way journalism is worked and produced.

All of these studies, even from different theoretical and methodological perspectives, reach a common denominator: the recent transformations in the work of journalists, with digitalization and platformization, deepen the precariousness, and bring very consistent problems for professional practice and the quality of journalistic discourse. Considering the relevance of these studies, in the next part of this chapter, we will discuss the theoretical-methodological approach of the binomial communication and work, from which the researchers at the CPCT develop their investigations into the world of work of journalists.

The Binomial Communication and Work: The Organization of Work as a Communicational Process
Through research in journalism, this chapter reiterates the centrality of the work category for understanding the direction of contemporary society (Antunes, 2023; Cardoso, 2011; Harvey, 2016; Maar, 2006). The centrality of work is, in turn, addressed in its deep relationship with communication processes, as this is the only way to understand the dialectics of human activity, escaping positivist economism, and abstract subjectivism (Fígaro, 2008, 2018b; Vieira Pinto, 2005). Communication is an element of what work is about. Human activity has two faces: communication activity and work activity (Figaro, 2008). The double character of this binomial is even more evident in this phase of capitalism. According to Marx, the dual character of work as a producer of use value and as a producer of goods (Marx, 2013, pp. 119– 124) is consolidated in the organization of society, in its different production processes, and in our role as producers and consumers. Work as a use value realizes human potential in its relationship with nature, in the creation of goods useful to human life, sociability, and knowledge. As a commodity, it establishes the economic relations of power and money that give rise to the class struggle. Communication also has a dual character. Communication is the realization of the human in a social and historical body. But still, communication is a commodity, inserted in the circulation (Grohmann, 2020), necessary for the production of exchange value. Today, it is discursive commodities that circulate and create value. The professional sector of communication – journalism, advertising, public relations, radio, television journalism, and television fiction – is the realization of this dual character of communication, itself as work (use value) and as a commodity. It is a communicational commodity that is currently amplified by the digital and by the discursive forms of circulation that are commodified (monetized) by the digital platforms.

To summarize, it can be said that the communication and work approach studies work based on (a) the area of knowledge of communication, since it is interested in discursive forms, the meanings of work, and their impact on people’s lives; (b) the understanding of work as a communicational process, since the smallest gesture of work implies interactive symbolic production whose foundation lies in the ontology of social being (Lukács, 2012); (c) the assumption that the means of communication are means of production (Williams, 2011), since there is a technological tool invested with specific norms and techniques which produces, through living human work, goods, and services for society; (d) the study of work as an element that transforms and organizes communication relations in society. So, the materialist dialectic and activity theory of Vygotsky (2005) and Leontiev (2004) are at the basis of this binomial, the aim of which is to understand work as a communicational process; a process in which there are interactions necessary for the production and circulation of goods and which produce meaning and create knowledge, norms, and rules for work to take place.

In this way, the binomial of communication and work makes it possible to understand work organization processes as communication processes. The 20th century was a historic moment of major productive restructuring resulting from the deployment of machines in the workplace. In order to organize work according to the logic of greater productivity and profitability, “scientific” work management introduced rules and procedures that regulated communicational interaction. Taylorism (Frederick Taylor, 1856–1915) changed the way people worked in the factory in the first decades of the 20th century. Under Fordism (Henry Ford, 1863–1947), communication became even more necessary, with the introduction of the assembly line and the deepening of specialization and quality control to strip workers of the little control they had over their work. The acceleration of production imposed a rhythm that was alien to the will of the worker. All communication procedures were regulated by the company at the various management levels. Taylorism established rules for interactions between workers. It organized a way of life, discipline, hygiene, and a way of living.

With the overproduction crisis of the 1970s, Toyotism arrived in the West (Taiichi Ohno, 1912–1990). The communication strategy developed in Toyotism requires the worker to adhere to the company’s ideology. This labor restructuring is central to the simulation of worker participation, flexibility, and versatility in multitasking. Communication processes are managed so that the pace of work is accelerated and the company only produces what has already been sold. Fair time is the appropriate measure of time for this inversion, which requires a process of self-discipline on the part of the workers, with signs – called kanban – of the inputs and outputs of raw materials and products. It requires workers to internalize the company’s ideology and use the same discourse: versatility and flexibility are norms that demand self-management, collaboration, and always being available. A specific vocabulary becomes the norm for the production process: collaborator, client, team, innovation, and creativity are just a few examples of the dictionary applied to the world of work. “Agile methodologies” (IrisLab, 2022) complement the previous methods and require even more communication interactions in order to accelerate the engagement and fulfillment of goals and evaluation of teams in the production process.

These work management procedures have spread to all areas. Communication companies and journalism also use these rules to organize work. The rationalization of activity and communication at work aims to control the body and mind that works, taking expertise away from the subject to be appropriated as part of procedures that will be controlled by the company hierarchy, by work manuals, standards, and prescriptions, and be transferred to software and digital tools. Platformization, like the other processes of work organization, has imposed new routines on professional journalism. The previously known model of the journalistic company has imploded. Large newsrooms have disappeared; heavy machinery and machine tools – constant capital – mostly powered by human labor, have given way to decentralized machines in data centers located in different places, and to tools consummated in software, applications, and algorithms whose logics implement other routines and ways of working. Algorithmic management (Amorim & Moda, 2020; Mateescu & Nguyen, 2019) – that is, control of the information collected and metrics – rules out the need for clear hierarchies and the collective work territory can be virtualized. Thus, the set of rules of platformized journalism (Nicoleti & Figaro, 2024) aims to control work (in person or online), increase productivity, speed up the pace of work, and increase profitability.

The communication and work framework, therefore, offers an opportunity to study the world of work as a communication process. Based on journalists’ speeches, it analyzes production routines and ways of working with the aim of investigating what is happening to the profession and journalism. In these two decades of investigation by the CPCT into journalistic work in Brazil, the deepening of precarious working conditions, the transformation of production routines, the reduction of writing teams, and the greater imposition of marketing were identified in the newsroom, which w ere, above all, based on the logic of engagement and monetization. In summary, the third part of this chapter shows these changes in the profession, whose impacts fall on the despecialization that transforms journalists into content producers.

The World of Work for Journalists in Brazil
The 20th century, as an industrial period, was the moment when the logic of scientific work organization entered the newsroom.1 Work procedures and methods, the specific language of professional practice with its jargon, the organization of space, the relationship between the newsroom and the print shop, for example, are all elements of these logics that establish production routines and identify who is at each end of the production process. From the newsroom floor to company management, there is a systematic organization to be observed in order to understand the work. Even studies from different theoretical-methodological perspectives found important transformations in the journalist’s world of work. This is the case of Travancas (2014), whose ethnographic study analyzed the identity of the professional. Another example is the critical conceptual analysis, carried out by Rodrigues de Souza (2017), which identified mutation in the journalist’s world of work. Other approaches are also fruitful, since the world of work is a microcosm of society. Research using the approach of the binomial communication and work stands out. Table 21.1 summarizes the investigations carried out by the CPCT, with the methodologies and results.

Table 21.1 CPCT Research: Transformations in Journalists’ Work
Date	Research Title	Information Collection Methods	Results
2005/2007	Changes in the world of work in communications companies	InterviewsDocument analysis	Precariousness and trivialization of the journalism-advertising relationship; journalists occupying distinct positions in these organizations, working in the areas of journalism, marketing, public relations, advertising, management, and direction of the organization.
2010– 2012	The profile of the journalist and discourses on journalism: A study of changes in the world of work of professional journalists in São Paulo	Online questionnairesInterviews	Precariousness, with the intensification of unrelated activities, layoffs, the feminization and juvenilization of newsrooms, a generational crisis, changes in production routines; newsrooms have become diversified and multipurpose cells that can be installed anywhere, with Internet and computer access.
2016– 2018	Communication relations and production conditions in the work of journalists in alternative economic arrangements to media corporations	Snowball mapping of arrangementsCategorization via journalistic markersInterviews with those responsibleDiscussion groups	Formation of virtual newsrooms; versatility and flexibility of journalists’ routines and activities (the professional “does it all” including management in search of resources). Specialization in cause journalism, niches, genres, and podcasts, among other modalities.
2017– 2020	Journalistic discourse and conditions of production in alternative economic arrangements to media corporations	The material was collected using NVivo and Netlytic software	Diversity of editorial approaches, multiple ways of organizing the material produced, different production rhythms, and different editorial concepts. The concept of periodicity no longer corresponds, due to the emergence of specific publication regimes online; narratives have the dimension of space-time in the chronotope.
Apr.2020– COVID-19 pandemic	How do communicators work in the Covid-19 pandemic?	Online form/questionnairePartnership with institutions	Limitations of professional practice under the condition of digital remote work, intensification and extension of the working day. WhatsApp, email, Trello, Messenger, and Telegram apps help with team management, text, photo, audio, and audiovisual production and the transmission and reception of material. Equipment, furniture, energy, and Internet costs paid for by workers.
Apr.2021– COVID-19 pandemic	How communicators work in the context of one year of the Covid-19 pandemic… 1 year and 500,000 deaths later	Online form/questionnairePartnership with institutions	Expenses and adaptations to home environments due to the home office. Contradictory feelings of remote working: loneliness, restrictions, emotional illness, flexible working hours, family closeness, quality of life, and innovation. The home office has not removed the fear of crisis, unemployment, harassment, and violence. Multi-skilling and de-specialization; emergence of the term content producers.
Source: Communication and Work Research Center, CPCT, University of São Paulo. Brazil. https://comunicacaoetrabalho.eca.usp.br.

These are studies with a strong empirical scope and use triangulation of methods to collect the information to be analyzed. Methodological triangulation is a tradition in different areas of knowledge (Günther, 2006; Jensen & Jankowski, 1993), involving crossing quantitative and qualitative methods, authors, and data collection techniques. Non probabilistic quantitative surveys, using questionnaires distributed with the snowball strategy to identify sources of information or forms applied via informants in companies and lists of union members, are adopted as the first phase of the research. The qualitative phase is based on the discourse of professionals, collected through interviews and focus groups. The information obtained in each phase helps to trigger the theoretical axes of the communication and work binomial, that is, work as a communicational process and as a transformer of communication relations; the media as a means of production, so changes in tools and working methods imply changes in relations between professionals and in the forms of production and circulation of journalism.

This theoretical-methodological approach, applied to different research problems related to the world of work of journalists, makes it possible to verify the increasing impacts of digitalization and platformization on work processes in newsrooms, the deepening of the precariousness of journalists’ working conditions, as well as the de-specialization of professional profiles in the field.

For example, the study “Changes in the world of work in media companies,” carried out between 2005 and 2007 with professionals from large media companies in Brazil, showed the deepening of multitasking versatility and flexibility in production routines, due to computerization and the Internet. There is the implementation of rationalization methods for communication production in the style of Toyotism, without abandoning aspects and elements of Taylorist/Fordist methods. Journalists were the most versatile, holding positions in various nonjournalistic areas. They were working on goal management and evaluation projects to be incorporated into the restructuring of journalistic work. These factors led to an increase in precariousness in the profession, with job and salary cuts, longer working hours, unpaid overtime, physical, and psychological abuse, among other factors. As Moretzsohn (2002), Heloani (2006), Adghirni (2012), Figaro and Grohmann (2013), Mick and Lima (2013), Lelo (2019) and Nicoletti (2019) have also shown, the precariousness of working conditions has become an aspect that characterizes the profession, making it one of the worst in which to work (Lelo, 2019, p. 244).

These results opened up a research program on the world of work of journalists that took on a more defined format in the research on “The profile of the journalist and the discourses on journalism. A study of changes in the world of work of professional journalists in São Paulo” (2010–2012). For this research, three questionnaires were administered to distinct groups of journalists: members of the São Paulo Professional Journalists’ Union; journalists from two media companies; and freelance journalists. The results identified: precariousness, with an intensification of unrelated activities, layoffs, feminization, and juvenilization of newsrooms, a generational crisis, changes in production routines, and that newsrooms have diversified into multi purpose cells that can be installed anywhere, simply by accessing the Internet and a computer. The communication relationships of younger journalists identified a professional profile that is dislocated from collective values; marked by individualism and greater concern for the business and livelihood. These are values that fit in with what Boltanski and Chiapello (2009) call the “new spirit of capitalism” as collective instances of work lose strength and there are individual instances in networks. Online journalism, in real time, blogs and social media tools, as means of production, becomes part of the innovations in professional routines (Figaro et al., 2013). These results indicate what journalists would experience in the following years with platformization.

The 2008 crisis, layoffs, and innovations with social networks led to another research focus: “Communication relations and the conditions of production in the work of journalists in alternative economic arrangements to media corporations”. Preparing to work, looking for alternative ways of practicing journalism outside traditional companies, journalists create “working arrangements” (Figaro, 2018b). The meaning of the concept of “arrangement” comes from a displacement of what the economic literature refers to as “local productive arrangements” (Lombardi, 2003; Suzigan et al., 2014). That is, in this case, the possibility that micro and small companies, non governmental organizations, civil society organizations, collectives, and other groups of communication and journalism workers can represent an effective alternative for work (employability) and the production of a quality service. A journalistic arrangement is a fragile but dynamic organization that is trying to survive in the turbulent sea of transformations of precarious journalism.

These initiatives were the laboratory for the virtual newsroom (Figaro & Silva, 2020; Silva, 2019), another aspect of the platformization of journalism and the precariousness of work ascertained by the theoretical application of the communication and work binomial. In other words, listening to journalists, understanding communication relations in the world of work through different information-gathering strategies, identified the limited economic conditions and infrastructure; the dependence on platform work tools; and the intense communication relationships between professionals. During the Covid-19 pandemic, the virtual newsroom became a reality for all journalism teams. Due to isolation, applications were adapted for all types of journalistic activities, whether working from home, in person, or as a hybrid (Nicoletti & Figaro, 2022).

In the research, “Journalistic discourse and conditions of production in alternative economic arrangements to media corporations” (Figaro et al., 2020), the aim was to understand how these new initiatives produced journalism and what kind of journalism they produced. In addition, we investigated whether the prescriptions and communication relationships for journalistic work resulted in the production of journalism committed to citizenship rights. The results showed a diversity of editorial approaches, multiple ways of organizing the material produced, different production rhythms, and also different editorial conceptions. Some were close to the set of values of liberal rational journalism, while others challenged certain consolidated parameters, establishing broader and more committed dialogues with their audiences (Figaro et al., 2020; Figaro & Nonato, 2022).

It was noted that the journalism practiced was already dependent on the infrastructure of the platforms. Digitalization allowed the use of applications to create virtual newsrooms before the pandemic (Silva, 2019). By comparing the results of production routines with the results of the journalistic product produced, the study made it possible to verify the changes in the configuration of the concept of periodicity. Temporality is determined by the production regime. There is no longer a daily, afternoon newspaper, or the evening or prime time newscast. Online journalism allows for constant updating of information. The flows of journalism on social networks can no longer be identified with periodicity. The forms of circulation made possible by platforms and digital media configure journalistic current affairs through the publication regime. “ Publication regime, therefore, is the system that involves the entire editorial process and to which the author function (Chartier, 1999) is in a certain way linked” (Figaro & Nonato, 2022, p. 17). Thus, the social notion of current affairs in the journalistic editorial process is better defined through the concept of publication regime, which meets contemporary socio-technical changes in a broader and more appropriate way. It has also made it possible to verify the change in journalistic narrative. The notion of chronotope (Bakhtin, 1997) helps to understand the transformation of the space– time relationship of circulation and frequent updating of news stories: links and hashtags are creating new paths for the narrative, for the construction of “ characters ” and sources of information.

Two other surveys revealed even greater work difficulties for communicators and journalists. In 2020 and 2021, the context of the COVID-19 pandemic brought the entire planet to a health and humanitarian crisis, highlighting a profound change in the relationship between space, time, and infectious diseases. Social distancing and working from home were pointed out as necessary actions to reduce the impact of infection by the new coronavirus, but not all communication professionals managed to keep their distance.

Thus, the surveys, “How do communicators work in the Covid-19 pandemic?”, conducted in April 2020; and “How do communicators work in the context of one year of the Covid-19 pandemic… one year and 500,000 deaths later” conducted in 2021, sought to identify the working conditions of communicators in the performance of their duties during the Covid-19 pandemic. The results indicated that, in addition to the equipment and infrastructure that the communicators needed to have at home, bearing the costs for the use of applications and platforms to conduct the work became mandatory. Team management, the production of texts, photos, audio, audiovisuals, and the transmission and reception of material relied on the communicators’ favorite apps: WhatsApp, email, Trello, Messenger, and Telegram, which are used in production routines as information gathering systems, relationships with sources and work teams, as well as production planning and control.

The results of both surveys in the context of the Covid-19 pandemic showed that Brazilian communicators have experienced a radicalization of the productive transformations that had already been on the horizon since the beginning of web 2.0. Remote work and dependence on digital platforms to carry out work activities have increased the multitasking versatility and unspecialized work practices highlighted by previous research. The terms content production and content producer have been used, for example, to characterize work on social networks, but they have also been used to identify activities of any nature, including journalistic content. This equates journalism with any other textual genre, and the journalist loses his professional specialization.

The results of this research, conducted over almost two decades, show the productivity of the binomial of communication and work, because what is central to this perspective is understanding work as a communicational process. Studying the world of work by collecting information from workers, listening to what they have to say about how they work, under what conditions they work, and analyzing the media as a means of production (Williams, 2011) helps us understand the complexity of the demands placed on journalists and journalism in contexts of platformization.

Final Considerations
The aim of this chapter was to discuss the transformations in the world of journalists’ work, which have been deepened by digitalization and platformization. We have briefly conceptualized what we mean by digitalization and platformization. We also explain the theoretical starting point of the communication and work binomial and how it guides our argument about transformations in the world of work.

By way of contextualizing the topic of changes in the world of work for journalists due to digitalization and platformization, we are referring to authors and studies from different countries and Brazil. There are certainly gaps and limits in this survey, and the reality we are highlighting here is that of Brazil. However, platformization is a topic that has been widely studied and seems to be at the forefront of the profound changes that have come with digital and platform companies.

The six studies outlined in Table 21.1 and briefly commented on are evidence of the growing transformation that is taking place in the world of journalists’ work. Writing and the distinct functions known throughout the 20th century have practically ceased to exist. Virtual writing, work mediated by apps, and guidelines and sources built in online conditions have brought other challenges for journalists. However, long and intensified working hours, lack of employment relationships, low pay, harassment, and illness are all aspects of the deepening of precarious working conditions associated with platformization. De-specialization begins to appear with the shift from journalistic knowledge to the generic “content producer” Digital and platformized working conditions have also altered the journalistic product, its production, and circulation. Even the notion of periodicity does not clarify the meaning of timeliness in journalism.

These and other results are effective contributions from the research conducted so far. For the coming years, the challenge is to understand how the work of these professionals is digitized, what platform companies do with the data collected from journalists and other communicators, what kind of control is established over these data, how it is marketed, and how this practice interferes with the knowledge of these professionals.

Finally, the results of the research allow for inferences that go beyond working conditions. For example, digitalization and platformization interfere with the quality of journalistic information in circulation. The business model of these large companies that control the journalism and advertising market is at the root of the political crises in democratic states. Disinformation constitutes the DNA of the business model of communication platforms, since monetization through audience capture regulates what is news. These are relevant issues raised by the research and are related to the problematic world of work of journalists and communicators which has been transformed by platformization.

Note
1 There are countless Brazilian and foreign studies on journalism during the period of its industrialization in the 20th century. We can cite the classic História da Imprensa no Brasil, by Nelson Werneck Sodré, 1972, which reads: “ If, with the post-war period, profound changes were revealed in Brazilian life, these changes, for the press, quickly accentuated the completion of its industrial phase, relegating the artisanal phase to oblivion: a periodical would henceforth be a company clearly structured along capitalist lines.” p. 409.
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